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BRONCOS MOBILE FAN CLUB VIDEO CORRESPONDENT (UNPAID)

Bronco Sports Properties (BSP) is looking for on-campus, video talent to become one of our Mobile Fan Club Video Correspondents.  The Mobile Fan Club Video Correspondent will promote BSP’s text messaging platform – Broncos Mobile Fan Club – by creating entertaining videos about relevant athletic topics and events. These unique and entertaining videos will be shared with Boise State fans via the Broncos Mobile Fan Club Network. 
 
This is a high visibility position and a terrific opportunity for fun, outgoing students who enjoy video journalism and want to promote Boise State athletics.  

How will you do it?
You will capture public opinion on an original topic of your choosing (athletic event, controversy, best place to tail gate, etc.) with a :45-:60 second video.  We want fun and original videos.  There are many ways to effectively do this including interviewing students and fans, reporting on site, or just speaking with the owner of a famous on-campus restaurant.  This is more entertainment based rather than news and scores, so be creative and original!

You will collaborate with the Learfield Digital Media Team (based out of Dallas, TX) for editorial direction, compelling story angles and general training. 

You will expand the Broncos Mobile Fan Club network by recruiting others to join the Mobile Fan Club. We want someone who is going to promote their work and build the Broncos Mobile Fan Club network!
You must be: 
Articulate.  Resourceful.  Knowledgeable.  Self directed and self-disciplined.  Reliable.  Each week, be able to produce 1-2 fun, entertaining, and :45-:60 second videos.  
To Apply: Please contact
Steve Herman

Sales Coordinator

Bronco Sports Properties

208-426-4999

sherman@broncosportsproperties.com. 

About Bronco Sports Properties:
Bronco Sports Properties (BSP), a property of Learfield Sports, is the multimedia rights holder for Boise State Athletics.  BSP is responsible for generating sponsorship revenue through corporate media, broadcast media, digital media, promotions and hospitality sales.
About Learfield Sports:
Learfield Sports, based in Plano, Texas, is the operating unit of Learfield Communications, Inc., which was founded in 1972.  Learfield's original name, Missouri Network, Inc., was a product of Clyde Lear and Derry Brownfield that eventually grew from a small farm network heard over six Missouri radio stations into a diverse media enterprise with more than 350 employees and corporate headquarters in Jefferson City, Mo. 

As a valuable extension to the company, Learfield Sports launched in 1975 with the radio rights to the University of Missouri.  Today, with 200 full-time people, Learfield Sports' agreements with 53 university athletic departments are broad in scope and include management of a wide variety of sponsorship, media and marketing inventory, leveraged through strategic long-term relationships with these partner schools. 
